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Luxury creator. Practising lawyer. Dubai's

most distinctive voice at the intersection of

law, style & elevated living.
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Aastha Chopra · @aastha_sochic T H E  C R E A T O R

A B O U T

Where Ambition
Meets Aesthetic
A rare creative force — legally trained, culturally fluent, and building one of the Gulf's most

compelling luxury lifestyle platforms.

"I don't just show you luxury — I live it,

practise it, and curate it with intention."

Aastha Chopra is not a typical content creator. A practising lawyer by

profession and a UAE Media Council licensed creator by calling, she brings a

rare combination of intellectual rigour, aesthetic precision and genuine cultural

authority to every collaboration.

Based in Dubai — the crossroads of global luxury, Eastern heritage and

modern aspiration — Aastha has spent three years building an audience that

actively chooses to show up. Her community is not accumulated; it is earned

through consistency, authenticity and an unwavering editorial standard.

For brands, she offers something money cannot manufacture: credibility. When

Aastha recommends, her audience listens — not because she is loud, but

because she is selective.

C R E D E N T I A L S

⚖ Practising Lawyer

Active legal professional based in the UAE

🪪 Licensed Creator · ID 1557678

UAE Media Council registered

★ 500+ Published Posts

3-year evergreen content library

🌍 Gulf + South Asian Diaspora Reach

Premium combination for regional brands
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Aastha Chopra · @aastha_sochic A U D I E N C E  I N T E L L I G E N C E

D E M O G R A P H I C S

A Premium
Audience
55% of followers are aged 25–44 — the most commercially valuable demographic for luxury, beauty

and lifestyle brands.

T O P  C O U N T R I E S

🇦🇪  UAE 9.3%*

🇮🇳  India 29%

🇺🇸  United States 11.4%

🇬🇧  United Kingdom 0.6%

🇵🇰  Pakistan 2.8%

*Dubai is the #1 city reached weekly — 21% of city-level reach

T O P  C I T I E S  —  W E E K LY  R E A C H

Dubai 21%

Abu Dhabi 5.1%

Sharjah 4.7%

Delhi 2.7%

Mumbai 2.3%

New York 2.1%

A G E  D I S T R I B U T I O N  —  4 0 , 8 3 6  F O L L O W E R S

27.6%
25–34

27.3%
35–44

18.7%
18–24

16.7%
45–54

4.7%
13–17

4.1%
55–64

55%
Core Audience: Age 25–44

Millennials and Gen X at peak purchasing power. The audience that doesn't just aspire to luxury — they buy it. Premium demographic for fashion, beauty

and lifestyle campaign investment.

51.5K
F O L L O W E R S

181K
M O N T H LY  R E A C H

40.7K
W E E K LY  A C T I V E  R E A C H
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Aastha Chopra · @aastha_sochic C O N T E N T  P I L L A R S

T H R E E  P I L L A R S

The World She
Curates
Three distinct content territories. One cohesive aesthetic point of view. Each pillar opens a different

dimension of the elevated life she leads and shares.

P I L L A R  O N E

Luxury & Fashion
Front-row access at designer launches, the quiet confidence of a Hermès silhouette, evenings at the most exclusive addresses in Dubai. Aastha's

luxury content is defined by genuine access and authority. She is in the room, at the table, wearing the piece — and her audience experiences it

with her.

Hermès Chanel Dior Valent ino Cél ine Dolce & Gabbana J i l  Sander J immy Choo Bent ley

Revolve MENAII

P I L L A R  T W O

Premium Beauty
Beauty is Aastha's fastest-growing and highest-engagement content category — from couture fragrance rituals and prestige skincare routines to

editorial makeup moments. Her approach is lifestyle-first: products live within a context of elevated living, not isolated demonstrations. The result

is aspiration that converts.

Huda Beauty Dior Beauty Chanel Beauty YSL Beauty Parfums de Marly Penhal igon's Sephora ME

NARS Arabia Maybel l ine Kiko Mi lanoIIII

P I L L A R  T H R E E

Wellness & Mindful Living
The pillar that reveals the real Aastha — and consistently draws her highest authentic engagement. Spiritual practice, mindful movement,

extraordinary experiences and the belief that a life well-lived is the ultimate luxury. This depth is what gives her brand the trust and emotional

resonance that luxury content alone cannot achieve.

I ronman Dubai Emirates Hi l ton Execujet  ME Aurora Queen Santa Claus Vi l lage Visi t  F in land

Jumeirah Dubai Mal l Café del  MarIIIIII
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Aastha Chopra · @aastha_sochic B R A N D  P O R T F O L I O

C O L L A B O R A T I O N S

Selected Brand
Partnerships

Over three years, Aastha has partnered with some of the world's most prestigious houses alongside rising regional names — each

collaboration executed to the same uncompromising editorial standard.

U L T R A - L U X U R Y  &  H E R I T A G E  H O U S E S

HERMÈS CHANEL DIOR VALENTINO CÉLINE DOLCE & GABBANA J IL  SANDER J IMMY CHOO

BENTLEY PORSCHE

P R E M I U M  B E A U T Y  &  F R A G R A N C E

HUDA BEAUTY DIOR BEAUTY CHANEL BEAUTY YSL BEAUTY PARFUMS DE MARLY PENHALIGON'S

SEPHORA MIDDLE EAST NARS ARABIA MAYBELL INE ARABIA K IKO MILANO

F A S H I O N  &  L I F E S T Y L E

REVOLVE MENA OUNASS LEVEL SHOES ACLER AIMÉ LEON DORE STELLA MCCARTNEY REBECCA VALLANCE

JW PE I MARKS & SPENCER ME JUDITH LE IBER

All partnerships are executed under a formal licensed creator agreement, UAE Media Council compliant. Aastha's legal expertise ensures professional-grade contracts, full deliverable accountability and

transparent reporting on every campaign.
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Aastha Chopra · @aastha_sochic C O N T E N T  P E R F O R M A N C E

P E R F O R M A N C E

Content That
Moves Audiences
3 years of data. 500 published posts. A consistent track record of driving genuine audience

engagement across every format.

AV E R A G E  E N G A G E M E N T  P E R  P O S T

419
In teract ions per post  ( l i kes + comments)

Beauty content averages 554 engagements per post — her strongest performing

category. Comments are disproportionately high across all pillars, signalling a

genuinely engaged community rather than passive scroll behaviour.

F O R M AT  P E R F O R M A N C E  I N D E X

Video 557

Carousel 295

Static 117

Video outperforms carousel by 2× — optimal format for brand storytelling, product

reveals and campaign launches.

C O N T E N T  M I X

53%
LUXURY FASHION

13%
BEAUTY

11%
WELLNESS

10%
L IFESTYLE

Beauty is the fastest-growing category — up from 3% in 2023 to 22% in 2026

O P T I M A L  P O S T I N G

Monday

B E S T  DAY

10–11am

B E S T  T I M E  ( U A E )

13 / month

AV E R AG E  C A D E N C E

W H Y  T H I S  M AT T E R S  F O R  YO U R  B R A N D

Aastha's audience is built on earned trust, not algorithm tricks. Her consistent cadence and premium format mix ensure brand campaigns land in front of an active, high-

value demographic — and the comment volumes confirm they are reading, watching and responding. For agencies building Gulf-market campaigns, this is measurable,

targeted reach backed by 3 years of proof.
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AC

G E T  I N  T O U C H

Let's Create
Something

Extraordinary
Available for brand partnerships, campaign collaborations,

ambassador programmes and event appearances.

E M A I L

aasthac8@gmail.com

I N S T A G R A M

@aastha_sochic

T I K T O K

@aastha_c8

B A S E D  I N

Dubai, United Arab Emirates

UAE  Med i a  Counc i l  L i c en sed  C rea t o r  ·  I D  1557678

A l l  p a r t n e r s h i p  enqu i r i e s  a re  s ub j e c t  t o  a  f o rma l  co l l a bo r a t i o n  ag reemen t .

R a t e s  v a l i d  J a nua r y–Decembe r  2026 .  A l l  f i g u re s  i n  AED  exc l u s i ve  o f  VAT.

©  2026  Aa s t h a  Chop r a .  Con f i den t i a l  —  no t  f o r  red i s t r i b u t i o n .


